
ENTREPRENEURSHIP FOR

DEPRIVED COMMUNITIES



This page intentionally left blank



ENTREPRENEURSHIP FOR

DEPRIVED COMMUNITIES

Developing Oppor tuni t ies,
Capabil i t ies and Enterprise

Cul ture

BY

NIKOLAI MOURAVIEV

Abertay University, United Kingdom
AND

ALEX AVRAMENKO

Abertay University, United Kingdom

United Kingdom – North America – Japan – India
Malaysia – China



Emerald Publishing Limited
Howard House, Wagon Lane, Bingley BD16 1WA, UK

First edition 2020

Copyright © 2020 Emerald Publishing Limited

Reprints and permissions service
Contact: permissions@emeraldinsight.com

No part of this book may be reproduced, stored in a retrieval
system, transmitted in any form or by any means electronic,
mechanical, photocopying, recording or otherwise without
either the prior written permission of the publisher or a licence
permitting restricted copying issued in the UK by The Copyright
Licensing Agency and in the USA by The Copyright Clearance
Center. Any opinions expressed in the chapters are those of
the authors. Whilst Emerald makes every effort to ensure the
quality and accuracy of its content, Emerald makes no
representation implied or otherwise, as to the chapters’
suitability and application and disclaims any warranties,
express or implied, to their use.

British Library Cataloguing in Publication Data
A catalogue record for this book is available from the British Library

ISBN: 978-1-78973-988-6 (Print)
ISBN: 978-1-78973-985-5 (Online)
ISBN: 978-1-78973-987-9 (Epub)



CONTENTS

List of Figures vii

List of Tables ix

About the Authors xi

Acknowledgement xiii

1. Introduction: Towards a Model for Developing an
Enterprise Culture in Deprived Communities 1

2. Rethinking the Dynamics of Micro Enterprise:
Mobilising Necessity Entrepreneurship for the Needs of
Deprived Communities 9

3. Rural Entrepreneurship 39

4. Senior Entrepreneurship: Ageing, Entrepreneurial
Identity, Behaviour and Challenges 67

5. Fostering Entrepreneurship in Cosmopolitan Cities 95

6. Social and Community-centred Entrepreneurship:
Developing Opportunities for Deprived Communities 125

7. Lifestyle Entrepreneurs: Unpacking Their Potential for
Deprived Communities 163

8. Conclusion: Integrative Approach to Enterprise
Development in Deprived Communities – Lessons
Learned 189

Index 199

v



This page intentionally left blank



L IST OF FIGURES

Figure 2.1 Typology of Necessity Entrepreneurship. 23

Figure 3.1 Typology of Rural Entrepreneurship in
Deprived Settings. 56

Figure 4.1 Early-stage Entrepreneurial Activity (as % of
the Adult Population), by Age and Region,
GEM 2009–2016. 70

Figure 5.1 Key Concepts. 104

Figure 5.2 How Power Promotes Cosmopolitanism. 110

Figure 7.1 Typology of Lifestyle Entrepreneurs. 179

Figure 7.2 An Emergent Classification of Lifestyle
Entrepreneurs. 181

vi i



This page intentionally left blank



L IST OF TABLES

Table 2.1 Studies of Necessity Entrepreneurship:
Methodology and Findings. 26

Table 3.1 Studies in Rural Entrepreneurship
(1999–2019). 45

Table 4.1 Summary of Differences in Categorising
Senior Entrepreneurs. 73

Table 4.2 Arguments for and against Senior
Entrepreneurship. 79

Table 5.1 Entrepreneurs’ Cosmopolitan Disposition:
Core Features. 113

Table 6.1 Interviewees (the Study’s Sample). 134

Table 7.1 Differences between Lifestyle Entrepreneurs
and Other Entrepreneurs. 170

Table 7.2 Summary of Key Studies in Lifestyle
Entrepreneurship. 172

ix



This page intentionally left blank



ABOUT THE AUTHORS

Dr Nikolai Mouraviev is a Senior Lecturer in Business and
Management at Abertay University, Dundee, Scotland, UK.
Previously he has held teaching positions at KIMEP Univer-
sity, Kazakhstan; Wayne State University, US; and Viterbo
University, US. Part of his research focuses on public–private
collaboration in developing nations and he has published
extensively in this area. In addition, his research interests
include entrepreneurship, particularly in cosmopolitan cities,
and governance of the energy sector. Dr Mouraviev has co-
authored five books, including one research monograph, and
published more than 50 papers.

Dr Alex Avramenko is an experienced entrepreneur who
returned to academia and completed his MBA and PhD in
Management, to share his entrepreneurial experience and to
advance research in entrepreneurship, particularly in rural
contexts. For the last 101 years, Alex has been lecturing for
the Salford Business School and the Dundee Business School in
Europe (UK, Austria and Latvia) and Southeast Asia
(Malaysia). His research interests include digital, rural and
energy entrepreneurship, as well as innovations in teaching
and learning practice in Higher Education. Alex has published
extensively and shared his knowledge within the domain of
management consultancy.

xi



This page intentionally left blank



ACKNOWLEDGEMENT

The significant part of Chapter 5 has been previously pub-
lished as:

Mouraviev, N. and Kakabadse, N. 2016. Conceptualising
cosmopolitanism and entrepreneurship through the lens of the
three-dimensional theory of power. Society and Business
Review, 11(3), 242–256.

xi i i


	ENTREPRENEURSHIP FOR DEPRIVED COMMUNITIES
	ENTREPRENEURSHIP FOR DEPRIVED COMMUNITIES
	Copyright
	CONTENTS
	LIST OF FIGURES
	LIST OF TABLES
	ABOUT THE AUTHORS
	ACKNOWLEDGEMENT



