[image: image]
Knowledge Management as a Strategic Asset: An Integrated, Historical Approach
Edited by
Jon-Arild Johannessen
Nord University, Norway and Kristiania University College, Norway
 
 
 
 
[image: inline-image]
United Kingdom  North America  Japan  India
Malaysia  China

Copyright
Emerald Publishing Limited
Howard House, Wagon Lane, Bingley BD16 1WA, UK
First edition 2019
Copyright © 2019 Emerald Publishing Limited
Reprints and permissions service
Contact: permissions@emeraldinsight.com
No part of this book may be reproduced, stored in a retrieval system, transmitted in any form or by any means electronic, mechanical, photocopying, recording or otherwise without either the prior written permission of the publisher or a licence permitting restricted copying issued in the UK by The Copyright Licensing Agency and in the USA by The Copyright Clearance Center. Any opinions expressed in the chapters are those of the authors. Whilst Emerald makes every effort to ensure the quality and accuracy of its content, Emerald makes no representation implied or otherwise, as to the chapters’ suitability and application and disclaims any warranties, express or implied, to their use.
British Library Cataloguing in Publication Data
A catalogue record for this book is available from the British Library
ISBN: 978-1-78769-662-4 (Print)
ISBN: 978-1-78769-659-4 (Online)
ISBN: 978-1-78769-661-7 (Epub)
 
 
 
 
 
 
 
 
 
	[image: inline-image]	[image: inline-image]


Preface
When in this book we use the concept of a historical introduction to knowledge management, we here mean the period from around 1980 to 2018. This is because it is in this period knowledge management became a central business concept. Therefore we deliberately have used many references from the 1980s and 1990s in this book.
Our knowledge philosophy is that without an understanding of the history of a knowledge field of inquiry, we cannot understand, describe, and analyze the now or predict the future. Even if it may be hard or impossible to predict the future, it may be possible to create it, but only if we know something about the history of what we are about to create.
Creating the future of the company, social systems, etc., is the philosophy of thinking we use here, not the concept of adapting to what others have created. It is not the survival of the fittest, but the survival of those who are able to create their own future which is the foundation of the knowledge philosophy in this book. This may be understood as a way from red ocean strategy and Darwinism in social systems, over blue ocean strategy, to the strategy of creating our own future. This new strategy can only be successful if we know the history of what we are about to create.
In this book, we use a systemic perspective to come to grip with what has happened in the past, what happens now, and how to create and predict the future.
Many of the concepts used in this book are explained in the chapter on concepts (Glossary).
Jon-Arild Johannessen
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