INDEX

Actor filter, 163, 189
Actors, in SNA, 70
Actor scatter plot, 133, 167,
179
Adjusted R Square, 249, 250,
258,259
Agreeability, 250, 259260
“Allteams-cleaned”, 200
Amity University, India,
297-298, 300, 311,
312,316—317, 322
Annotate functions, 164, 243
ANOVA results
by ethnicity for FFI
characteristics, 256
by gender for FFI
characteristics, 255
by nationality for FFI
characteristics, 257
Anti-gaming, 66
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Face-to-face communication,
3,30, 38
FeelTheBern.com, 352
Fetch content, 157
Fetchers, 111, 112, 113,
115-116
“Fetch Web”, 299
Filters, 112, 113, 116
Financial capital, improving
through optimizing social
capital, 65—67
Financial performance,
measuring, 97—99
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e-mail, 242—244
general prediction formula,
developing, 244
agreeability, 250
conscientiousness,
253-254
extroversion, 250
neuroticism, 244
openness, 250
Persons.csv file, 220
Privacy concerns, dealing
with, 56—58
Problem, 170
Process Dataset, 154
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